FOR IMMEDIATE RELEASE – 14 November 2006

Being Good Versus Advertising And/Or Celebrity Endorsements

89% of the 11-25 year olds who participated in the Phatgnat online survey claim they consider if a brand contributes to community or social causes before purchasing. And, 86% think about whether a company is ethical in their production and operations.

Only 4% of the 847 sample, cite celebrity endorsements and 10% advertising, as an important motivating factor in deciding what to buy.

The Phatgnat Youth Report 2006 offers an exploratory view on how a brands community and ethical investments impact on the purchasing decisions of young people.

Over two thirds (69%) of the young respondents thought it was a great thing brands are involved in good causes plus they should do more. The proportion of those who were very positive about this increased with age - rising from 65% of 11-16 year olds through to 74% of 22-25s.

Phatgnat Founder, DK says, "The content of this years report gives an interesting insight into the mindset of the socially conscious young consumer. Our respondents claim to reject advertising and celebrity endorsements as motivating factors in their purchasing decisions whilst embracing brands who are ethical and community focussed.“

The survey also asked the participants to put forward a brand they admire for such practises, a quarter of the youth respondents couldn’t even name one. Of the brands listed the top five were: Fair Trade, Body Shop, Nike, Tesco and Oxfam.

DK continues, “There are obvious opportunities for brands and businesses to promote their current investments much better as well as targeting specific groups within the youth demographic. The report really does give you a flavour of young people as social shoppers which brands could develop strategies for and do good simply by being good.” 

Further topline results can be found in the Executive Summary which is FREE to download here: http://phatgnat.com/publish/

The Phatgnat Youth Report 2006 goes on sale today (14 November 2006) for £199, which includes:

- Phatgnat Youth Report 2006 (.pdf)

- Phatgnat Youth Report Film 2006 - 13mins (.mov, .wmv, .mp4)

- What brands do you admire: quotes (.doc)

- What issues/causes are you passionate about: quotes (.doc)

- Excel spreadsheet of raw data (.xls)

- Phatgnat Youth Report 2005 (.pdf)

http://phatgnat.com/publish/

Phatgnat is already planning next years report through a partnership with a national youth research agency. This will offer a deeper analysis of this growing movement.

- END - 

About Phatgnat:

Phatgnat creates great community youth projects for brands and businesses. 

Phatgnat designs and delivers credible and high-profile youth initiatives through partnerships with local authorities, charitable organisations and/or voluntary agencies.
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